
CASIO at a Glance

 BUSINESS SEGMENT  PRODUCT CATEGORY

Electronic Components and Others

Electronic Components and Others

Electronics

Sales and Operating Income
(Billions of yen)

0 0

100 10

200 20

300 30

400 40

500 50

04 05 06

Sales (left scale)
Operating income (right scale)

Sales and Operating Income
(Billions of yen)

0 0

20 2

40 4

60 6

80 8

100 10

120 12

04 05 06

Sales (left scale)
Operating income (right scale)

Sales 
(%)

Electronic Components
12.7%

18.4%
Others
5.7%

Consumer
Principal Products
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 Data Projectors
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 PRODUCT PORTFOLIO

As the diagram below shows, our product portfolio is divided into 

Stable Businesses and Expansive Businesses. 

 The former (shown in blue), which generate a stable and high 

level of cash infl ow, comprise products in which the Company enjoys 

a large market share and which therefore do not require heavy 

additional investment. 

 The latter (shown in green), comprise products whose markets 

are still expanding on a global scale, and are characterized by 

intense competition. These businesses require additional investment 

using the cash infl ows from the Stable Businesses. If effectively 

utilized, this will enable us to win out against the stiff competition 

from other makers. We will thereby secure a larger market share and 

grow each expansive business into a major cash cow in the future.
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